
Melissa Kartini Ariffin Ong Assignment 2 110057263 

 Fashion journalism is exactly what the term implies; it is an area of journalism that 

covers the field of fashion. Fashion journalism can take many shapes and forms; it can be 

published through newspapers, books and magazines, and it can also be broadcasted on the 

television and radio. Should one aspire to be a fashion journalist, there are several aspects 

that they should come to expect. As it is primarily the responsibility of fashion journalists to 

provide the audience with information on the latest fashion trends and designs 

(DegreeDirectory.org n.d.), it ought to be expected that one is in possession of a wide range 

of knowledge in regards of fashion; the reasoning for this being that a journalist will only be 

able to write an effective story if they have knowledge about it. Aside from that, due to the 

different types of media outlets that exists for the field, it would be useful for fashion 

journalists to possess the skills to produce work for most if not all of them. 

 Points that will be touched upon in this paper are the key news topics of fashion 

journalism, its typical career path, the demand there is from potential fashion journalists, the 

demand for fashion journalists locally and further afield, key fashion journalists, challenges 

fashion journalists will face, career opportunities in fashion journalism and the likely future 

of fashion journalism. 

 Key news topics that exist in this field of journalism include providing information 

about the latest fashion designs and trends, and reporting fashion shows and events that are 

similar to it (DegreeDirectory.org n.d.). The collecting of information for the aforementioned 

is done in the same way as every other journalist; through necessary research as well as the 

conducting interviews (DegreeDirectory.org n.d.). In today’s world, fashion moves very 

quickly, and therefore fashion journalists need to stay as updated as possible lest they get left 

behind (Chong n.d.). Just like every other area of journalism, news pertaining to fashion has 

to be up to date. An example of how quickly fashion trends can be set is if a celebrity is seen 

wearing something particularly interesting (Chong n.d.). Such news can be posted on the 

internet within minutes or maybe even seconds. 

 The typical career path for this field of journalism begins with that of an intern. 

According to Kwong, many of today’s high-ranking fashion journalists started out as interns 

(Kwong 2012). It is during an aspiring journalist’s internship that it is especially important to 

build one’s list of contacts as this is when those who have direct access to the industry is 

readily available for them to speak to. In some cases, it is who a person meets that opens up 

the opportunity to obtaining a coveted job in the industry. While earning a degree is not a 
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requirement to gain a job as a fashion journalist (DegreeDirectory.org n.d.), it would certainly 

give one more of an edge as they would have had proper training and education about the 

industry. For example, they would know how articles ought to be written as newswriting is 

not the same as creative writing, writing for advertisements and so forth. 

 There are several expectations that exist for fashion journalists to meet. A few of 

these expectations include having the right attitude, the right contacts and a wide range of 

knowledge regarding fashion. According to Kwong (2012), having the right attitude is what it 

takes to build a reputation in the fashion industry. Determination, focus and patience are 

important traits to have (Kwong 2012), especially when in the face of competition. 

Sometimes, one can end up being an unpaid intern for as long as three years (Packer 2013); 

this is where determination and patience comes in handy. Having the right contacts is 

advantageous for aspiring fashion journalists as this will open up a great number of 

opportunities; for example, the opportunity to secure a job, or the chance to attend a fashion 

show. As for having a wide range of knowledge regarding fashion, according to Kwong 

(2012), it is not enough to simply know the names of products. By knowing the history of 

fashion, where the designer of a particular number’s inspiration came from, the changing 

trends over the decades, one would gain a greater understanding of fashion (Kwong 2012). 

With a strong grasp on the knowledge of fashion in mind, a fashion journalist would be able 

to write their articles more effectively. 

 The competition that exists in this industry is quite high both locally and further 

afield. According to Christensen (2012), despite the fact that there are thousands of students 

that get enrolled into journalism in university, the availability of journalism jobs available in 

Australia would be in the low hundreds each year. As such, the competition for a journalism 

job in the fashion industry would be very high; an aspiring fashion journalist would have to 

work very hard in order to obtain a job in this field. According to FashionSchools (n.d.), it is 

expected that there will be a higher demand for fashion journalists through 2014 nationally, 

but that competition for a job in this area can also be very high. 

 There are several key journalists who are widely recognized by a great many in this 

industry, and one of them is Ita Buttrose, who is the founding editor of the popular women’s 

magazine Cleo (Pitt 2011). Pitt (2011) stated that it had been assumed by the publisher of 

Cleo, Sir Frank Packer, as well as research and market analysts that the magazine was 

doomed to fail, when in fact, it proved quite the opposite, if the sales figure that was 
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produced within 48 hours of Cleo’s premiere print run is anything to go by. Cleo sold 105, 

000 copies during its premiere print run (Pitt 2011). According to Pitt (2011), the impact of 

Cleo was such that the lives of Australian women had been changed forever in terms of 

feminism. Another notable fashion journalist is Patty Huntington, who runs a successful 

fashion blog under the URL www.frockwriter.com (Fashion Review 2011). Fashion Review 

(2011) states that the blog gains as many as 50, 000 followers a month. 

 One of the biggest challenges that fashion journalists face is competition. Due to the 

high competition that exists in this area of journalism, aspiring fashion journalists need to be 

very determined to reach their goal. With this determination, they would need to work hard in 

order to become the type of fashion journalist that one would employ. They would need to 

hone their skills, further develop their knowledge about fashion and be more proactive in 

seeking out opportunities- according to feature writer of SHOP TILL YOU DROP, Packer 

(2013), often times when it comes to securing a job in this area of journalism, it is about 

being at the right place at the right time. Networking is also very important; having the right 

contacts can open up a variety of opportunities that would otherwise be closed to others. This, 

however, does not mean that the possession of the required skills and knowledge ought to be 

overlooked. To heighten one’s chances of getting employed, one would have to have the 

traits that an employer is looking for. 

  Career opportunities that are available in the fashion industry include fashion writers 

and fashion editors. According to FashionSchools (n.d.), it is the fashion writers who produce 

the editorial copy for various media outlets such as, and not limited to, television, newspapers 

and magazines. Fashion editors, on the other hand, tend to seek out stories to write before 

pitching them to the chief editors or other fashion media buyers such as Cosmo 

(FashionSchools n.d.). The types of journalism jobs that are available in the fashion industry 

are quite similar to other areas of journalism; the only difference that exists is the topic that is 

being reported. Like other journalists, they are required to do their research and collect 

information before writing their stories. 

 Due to how quickly trends can change and the demand for immediacy, the future of 

fashion journalism no longer solely lies on traditional media, but on the internet. As 

mentioned before, a trend can be set almost as soon as a celebrity is seen wearing something 

notable and highly fashionable. A photograph of the celebrity can be taken and posted on the 

internet by someone who is not necessarily a qualified journalist, but rather, a normal citizen. 

http://www.frockwriter.com/


Melissa Kartini Ariffin Ong Assignment 2 110057263 

It is for this very reason that monthly publications like most magazines are likely to die out; 

by the time the articles are published in the magazine, many would have already read similar 

articles to them on the internet prior to the magazine’s publication.  
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